ROLE OF ECOMMERCE
PLATFORM IN DRIVING
DIGITAL ECONOMY

REGIONAL CONFERENCE ON FOURTH INDUSTRIAL

REVOLUTI ON ONEW AND EMERGI NG Il
ACHI EVI NG SUSTAI NABLE DEVEL OHs

NUREZALI OSMAN

HEAD NATIONAL ECOMMERCE

STRATEGIC ROADMAP

MALAYSIA DIGITAL ECONOMY CORPORATION

mERRRNN)




ECOMMERCE WILLCONTRIBUTE > 50% TO THE DIGITAL ECONOMN 2020
E-COMMERCE GDP CONTRIBUTION INCREASED FROM 5.9 % TO 6.1 % IN 20k
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